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Introduction
Welcome to the FirstPartner 2007 Mobile TV Distribution Market Map. This Market Map Pe rsona I
gives a concise summary of the Mobile TV landscape globally, describing the dynamics

Usage

The 4th Place

The mobile device has quickly established
itself as the “4th Screen” after Cinema, TV and
the PC. Mobile TV distribution and display
technologies allow content to be consumed
and enjoyed anywhere.

' On The Move

Commuters and travellers have the opportunity to
experience “light” content that entertains and
informs, taking account of short available viewing
times.

At Home

At home, people tend to relax and Mobile TV
content should be designed to fit this pattern
of behaviour. Home mobile TV consumption
also allows complete flexibility of viewing
location.

Away From Home (Roam)
Whether abroad on business or on holiday,
mobile technology allows viewers to access
familiar content from their home country.

Public Transport / Car
Display screens are increasingly prevalent in
public and private vehicles. Coupled with
mobile TV technology, they bring the
opportunity for a much richer audio visual
experience and an additional distribution
channel for operators.

of the Mobile TV industry and highlighting key companies and trends.
The Opportunity

For Users...

Mobile TV is much more than traditional TV delivered to a small screen. In addition to
being able to view content wherever they go - with a combination of linear TV, on
demand TV and Podcast TV - viewers have access to easy-to-use programme guides, fast
channel switching, interactivity and personalisation.

Multiple connectivity options and high capacity storage allow TV and video content to
be delivered to the device through multiple channels and stored and viewed with

complete flexibility. Downloadable Mobile TV clients offer consumers a convenient way HOW To » |nput Accessories Personal Projectors Handsets Handheld Entertainment

to access services and search and select programmes and related content.
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For Content Owners and Broadcasters...
As TV and video content consumption becomes increasingly fragmented, Mobile TV
provides another potential channel to reach and engage viewers regardless of their
location and generate incremental revenues from content and advertising.
For Mobile Operators... = 0 . =
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Mobile TV Trials <=
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FirstPartner is a fast growing strategic marketing and research agency. No other agency as possible”

has the strength of understanding of technology and its impact on changing customer
behaviour, combined with marketing know-how.

Disclaimer

The map includes information compiled from various reputable sources and other
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information available in the public domain. As data and information sources are
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